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INTRODUCTION

Currently, Small and Medium Enterprises (MSMEs) are increasingly showing their existence and
able to generate relatively high profits. Last but not least also able to compete in the era of
globalization as it is today, but not yet in line with the level of compliance in carrying out its tax
obligations (Machmudah, 2020; Syuhada & Gambetta, 2013; Tambunan, 2019). The level of
compliance of small and medium-sized micro enterprises (MSMEs) taxpayers is still fairly low,
the target of tax receipts has not been achieved (Rahmadhani et al., 2020; Shafi et al., 2020;
Sinuhaji, 2019). Low compliance of taxpayers of Small and Medium Enterprises (MSMEs) is
certainly a problem every year (Rahayu, 2019; Susanti & Widajatun, 2021). In 2013 first applied
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the 1% rate, Tax Service Office Pratama Cibitung recorded the lowest tax receipts in Bekasi
Regency. Until 2017, the problem of low tax compliance in Bekasi Regency is still experienced
today (Rahayu, 2019; Widiastuti, 2017). The number of Small and Medium Micro Enterprises
Taxpayers recorded in Tax Service Office Pratama Cibitung as of December 2017 reached

22,567 small and medium-sized micro enterprises taxpayers (Ernita & Sudjiman, 2021). The
increase in the number of Small and Medium Micro Enterprises is not in line with taxpayer

awareness in fulfilling its obligation to pay taxes (Andreas & Savitri, 2015).

Talm WP Target Fasio Eealisaz

N pgiak  Terdafar  SPT % SPT % Capaian %
1 2015 3.033 - - 1.801 45.56% Infinity
2 2016 4.466 - - 1.740 38.96% Infinity
3 2017 5.024 2962 50% 2,500 4220% 84.40%
| 4 | 2018 | 7431 | 4635 | 63% | 3103 | 4351% | 66.94% |

Based on table 1, it appears that the realization of taxpayer tax receipts of private persons in the
MSME sector has never reached the overall target (Barigozzi et al., 2019; Cozmei & Rusu, 2015;

Savitri & Musfialdy, 2016). Low level of taxpayer compliance (Tax Compliance) in paying taxes is

one of the causes of not optimal tax receipts in Indonesia (Iyer & Kaszak, 2021; Melando &
Waluyo, 2013). Low obedience levels can be caused by a number of elements of the lack of views
and knowledge regarding tax rules by tax repellation, low taxpayer knowledge phase, type of

fiskus service, tax sanction, and the use of online tax payment systems or called e-bill taxes that

do not known size and understood by taxpayers (Hajawivah et al., 2021; Saad, 2014; von Brasch

et al., 2021).

The inhibiting factor that controls the compliance of the compliance with small and medium
micro-enterprises (MSMESs) includes: (1) the level of taxation view (2) quality of fiscus services,
(3) understanding of the general provisions and community taxation procedures are still low
(Batrancea et al., 2019; Chaudhry, 2021; Damayanti et al., 2015).

Theoretical Framework
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Hypothesis

1. The effects of taxpayer's consciousness regarding the compliance of taxpayer MSMEs,
taxpayers, the higher the knowledge of the knowledge of the taxpayers in performing
taxes, the higher the compliance of taxpayers in compliance with taxes . This was also
supported by previous examinations that the knowledge of tax repayment had a positive
and meaningful effect on the compliance of taxpayers . From Review at the beginning of
the researchers could be concluded the following similarities:

H1: Allegedly that the knowledge of taxpayers has a positive impact on the compliance
of UMKM taxpayers

2. The influence of tax knowledge views regarding the compliance of Taxpayers. Taxpayers
Knowledge of understanding regarding tax regulations affected compliance with Tax
MSME:s in Bekasi Regency (Pratama, 2019). From the reviews at the beginning of the
researchers received the following allegations:

H2: Allegedly that knowledge of understanding of taxation has a positive impact on
compliance with small and medium micro-medium micro companies (MSMEs)

3. Influence of taxpayer awareness, Understanding’s Knowledge of taxation on compliance
of MSME taxpayers
The results of this study are in line with the theory of planned behavior revealed by
Ajzen (Rahmadhani et al., 2020), where this theory is influenced by attitude factors

towards behavior and behavior control (Prawagis et al.. 2016).

From the description above the researchers concluded the hypothesis as follows:
H3: Alleged taxpayer awareness, understanding and knowledge of taxation positively
affect the compliance of msmes taxpayers.

METHOD

The type of analysis used in this study is quantitative. The quantitative analysis method can be
interpreted such as the procedure for the analysis of the idea of positivism, used to examine
certain populations or examples, the collection of information using objects to test the

established suspicion (Sugivono, 2019).

This type of analysis includes causal analysis. Causal research is a study that examines the variable
engaging into a target that is studied more diverse causal, so that the part in this analysis has an
independent and dependent variable (Bauer et al., 2021; Djaali, 2020). The researchers tested the

impact of taxpayer's awareness, knowledge of understanding about taxation, regarding the
compliance of micro, small, and small businesses recorded at the Pratama Cibitung Office Tax
Office. This research uses accidental sampling procedures using 100 respondents.

RESULT AND DISCUSSION
a. Validity Test. Validity test is used to measuring validity or not a list of questions (Sari &
Wardani, 2016). The questionnaire is declared valid if the question or expression on the list of

questions can express something that will be measured using a list of questions (Ghozali, 2016).

Measurement of validity can be done using the relationship between the value of the item about
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using the value of the construct or variable value (Yani et al., 2020). From the impact of the
research, it can be seen that the value of the part of the table in the design of R tables is found
0.1654 and the R value is calculated to all items the part of the part in the list of questions is
worth more than r table, and the significance value to all questions is less than 0.1 meaningful it
can be concluded that linear regression analysis is valid or appropriate.

b. Reliability Test. Reliability testing aims to measure questionnaires that are indicators of
variables (Ghozali, 2016; Yani et al., 2020). This reliability test uses the SPSS.23 program with
cronbach's Alpha method (Perdana & Dwirandra, 2020). Croanbach's Alpha is when obtained
croanbach's Alpha value of less than 0.600 means bad, about 0.700 is accepted and more or

equal to 0.800 is good. 1) If r alpha is positive and r alpha is >0,600, then the reliabel question is
2) If r alpha negative and r alpha <0.600, then the question is not reliable 3) r alpha can be seen
on reliability coefficient. Based on the results of reliability tests known cronbach's alpha value of
0.837, 0.852, 0.871 this value is greater than the provision of 0.60 then it can be concluded that
all question items totaling 24 items have a reliable or consistent nature.

c. Normality test, normality research intends to understand whether each cause is usually
distributed or not (Ghozali, 2016; Sari & Wardani, 2016). The normality test is needed because
of the testing of other variables using estimates that the residual value follows the normal

distribution. To test evidence that is usually distributed or not, can be found using a normal

graph plot.
One-Sample Kolmogorov-Snumov Test
Unstandardized Residual
N 100
Mormal Parametersa.b IMean 0000000
Std. Deviation 3.17605405
Mlost Extreme Dhifferences Absolute 046
Positive 040
Negative -,046
Test Statistic 048
Asymp. Sig. (2-tailed) 200

Data : Processed in SPSS v.23
Kolmogorov-Smirmov Test Results, have a significant Asymp value of 0.200 where the result
shows a significant level greater than 0.1. This means that the data is normally distributed.

d. Multikolinies Test, Multicolinies The test is to investigate whether there is a high relationship
between the free variables in the multiple linear regression model (Ghozali, 2016). Multicolerity
tests can be done by paying attention to the inflation component variance (VIF) or tolerance
value. Tolerance value limit = 0.10 and vif = 10. The estimated results of the variance inflation
factor (VIF) also show the same matter, with the VIF value for each taxpayer awareness variable
of 1,975, the understanding and knowledge of taxation 1,975. So no independent variable has a
VIF value of more than 10. So this study did not occur multi-collocity between free variables.

e. Heteroscedasticity tests, scatterplot charts from this analysis can be seen, under
heteroscedasticity testing are carried out to examine whether there are variance inequalities
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originating in former monitoring to another (Ghozali, 2016). The existence or absence of

heteroscedasticity in this analysis can be seen from the plot chart.:
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Scatterplot Heteroscedasticity test results show that the facts spread above and below the score 0
(zero) on the Y axis and there is no clear example near the spread of the fact. This means that
there is no heterosaryity in the regression model. So it can be concluded that the inspection
regression model is suitable to use to suspect the compliance of taxpayers belonging to the
variables that affect it, namely Taxpayer Awareness and Tax Understanding and Knowledge.

f. Autocorrelation test, Autocoeration deviation in this study was tested with Durbin-Watson test
(DW-test), the results of autokoleration can be seen in the following table:

Model R R Adjusted  5td. Error  Durbin-
Square R Square of the Watson
Estimate
1 /6853 AT70 459 3,192 1,823

the above autocomeration test results show that the Durbin-Watson value of 1,823 corresponds
to the Durbin-Watson table that in the lower limit range (dI) of 1.6337 and the upper limit (du)
of 1.7152 and k=2, because the DW velue 1,823 is greater than the upper limit value (du) of
1.7152 and less than 4 — 1.6337 = 2.3662, it can be concluded that there is no autocoleration in
the regression model of taxpayer awareness, understanding and knowledge of taxation to
taxpayer compliance.

g. T Test, Partial test or (t test) is used to test whether each independent variable namely
Taxpayer Awareness (X1) and Tax Understanding and Knowledge (X2) has a positive influence
and significance to dependent variables namely Partial Taxpayer Compliance (Y). The rule of
decision-making in the t test by formulating spss with a significant rate set at 10% is if the
significant value is >0.1, then Ho is accepted and Ha is rejected, or the free variable cannot
explain the bound variable or there is no influence between the variables tested and if the
significance value <0.1, then Ho is rejected and Ha is accepted, or the free variable can explain
the bound variable or there is an influence between the variables tested.
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Coefficientsa
Model Unstandardized Coefficients  Standardized Coefficients
t Sig.
B Std. Error Beta
1 (Constant) 7.003 2366 3213  .002
Eesadaran (X1) 444 096 478 4602 000
Pemahaman dan
Pengetahuan (21279 112 259 2495 014

Source : SPSS Data Processing v.23

1) The significance value for taxpayer awareness variables is 0.000 or less than 0.1. T table
of 1,660 and thitung 4,602. So thitung > ttabel, then Ho rejected or H1 accepted.
Taxpayer-imposed variables significantly affect taxpayer compliance.

2) The significance value for variable understanding and knowledge of taxation is 0.014 or
less than 0.1. 1,660 and thitung 2,495. So thitung > ttabel. Then Ho was rejected or H2
accepted. Variable understanding and knowledge of taxation significantly affects taxpayer

compliance.

h. Test I Statistical test F aims to determine the influence of joint or simultaneous
independent variables on dependent or bound variables. The criteria used are if a significant
level of F > 0.1 or Fcalculate < Ftabel, then Ho is accepted and if a significant level of F <
0.1 or Fcalculate > Ftabel, then Ho is rejected.

ANOWVA
Iodel Sum of Squares df Mean Square F Sig.
1 Eegression 876,161 2 438,080 42991 .000b
Residual 988,429 97 10,190

Total 1864.590 89

Source : SPSS Data Processing v.23

it is known that a significant value of 0.000<0.1 Fhitung value of 42,991 > Ftabel 3.09 then
the regression analysis model is significant therefore the regression model can be used to
predict taxpayer awareness and understanding and knowledge of taxation. In this case it
means that independent variables i.e. it can be concluded that there is no autocoleration in
the regression model of taxpayer awareness.

i. The Determination Coefficient Test (R2), of the Determination Coefficient basically
measures how far the model can go in applying variations of related variables. The R2 value
is between 0 and 1. The small R2 value is meaningful to the ability of free variables to
explain the related cause is very limited. The value close to 1 part in the free variable submits
all the data needed to estimate the cause of related (Ghozali, 2016). From the results of the
table obtained R2 value of 0.470 means the percentage of contribution of variable influence
X1 and X2 to Y by 47%. While the remaining 53% is affected or explained by other
countless variables in this model of analysis.

j. Multiple regression analysis, multiple regression analysis is the analysis of the internship
between two or more independent variables with the dependent variable. This analysis is
used to assign the intercourse between the independent variables and dependent variables.
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Based on the coefficient table above, it can be seen the value of Unstandardized Coefficients
and can be concluded as follows:

1) Constant of 7,603 means that if Taxpayer Awareness (X1), Understanding and Knowledge
of Taxation (X2) is 0, Taxpayer Compliance (Y) is worth 7,603

2) The coefficient of taxpayer awareness variable regression (X1) is 0.444, meaning that if
Taxpayer Awareness increases by 1 then Taxpayer Compliance (Y) increases by 44.4%
assuming other independent variables of fixed value. The positive value coefficient is
meaningful that there is a positive poutage between taxpayer's awareness and taxpayer
compliance, the higher the taxpayer's awareness, the more and more taxpayer compliance
increases.

3) The coefficient of variable regression of Understanding and Knowledge of Taxation (X2)
amounted to 0.279, meaning that if the understanding and knowledge of taxation increased
by 1 then taxpayer compliance (Y) increased by 27.9% assuming other independent variables
of fixed value. The coefficient of positive value is meaningful that there are positive
internships between understanding and knowledge regarding taxation and taxpayers.

CONCLUSION
Based on the results of the study and discussion obtained conclusions:

1) In line with the hypothesis conducted by taxpayer awareness researchers have a positive
and significant effect on the compliance of taxpayers of MSMEs personal persons in the
Tax Service Office Pratama Cibitung. The amount of taxpayer awareness of MSMEs'
personal persons on taxpayer compliance at the Pratama Cibitung Tax Service Office was
31.55%.

2) In line with the allegations carried out by tax researchers and tax knowledge have a
positive and significant impact on the compliance of MSME taxpayers at the Cibitung
Pratama Tax Office. The number of impacts of understanding of taxes and knowledge of
the compliance of UMKM taxpayers in the Tax Service Office pratama Cibitung by 15.41%.

3) In line with the hypothesis conducted by taxpayer awareness researchers and tax understanding
and knowledge Has a significant impact on the compliance of MSME taxpayers at the
Cibitung Pratama Tax Office. The number of impacts of taxpayers and understanding
and knowledge of taxpayers for compliance with MSME taxpayers at the Pratama
Cibitung Tax Service Office numbered 47%. While the remaining 53% is influenced or
explained by other countless variables in this research model
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