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ABSTRACT 
The Pancasila Sakti Monument in Lubang Buaya, Jakarta is one of  the tourism identities of  DKI 
Jakarta, many efforts have been made in developing the preservation and preserving the cultural 
assets that are still left in the Pancasila Sakti Monument in Lubang Buaya. The purpose of  this 
research is to determine the potential development of  tourism objects in Pancasila Sakti 
Monument in Lubang Buaya by analyzing the historical values and uniqueness. This study used a 
descriptive qualitative method that describes the information of  the Tourism Object from 
Pancasila Sakti Monument in Lubang Buaya. Data collection techniques used were interviews, 
literature study, observation and documentation. The data collection was analyzed and grouped 
based on the research problems. The results of  this study indicate that the Tourism Object 
namely Pancasila Sakti Monument in Lubang Buaya is one of  the tourism objects that has 
potential to be developed in DKI Jakarta. 
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INTRODUCTION 

As a rich country with the natural beauty, cultural diversity and arts, Indonesia can actually 

increase its country's income through tourism. In line with the tourism development in 

Indonesia, efforts have been made to display things that can increase foreign exchange, including 

bringing in the tourists. 

The efforts that can bring in tourists are including maintain the authenticity of the 

renovated buildings and promote the tourism objects as tourist attractions. Tourism is an 

industry that is expected to increase in areas economic growth, so the tourist destinations or 

countries visited by many tourists. 

In short, traveling is a process of temporarily journey of one or more people to another 

place outside their residence. Encouragement to have journey is due to the various interests, 

whether economic, social, cultural, political, religious, health or other interests such as curiosity, 

gaining experience, or being able to encourage and increase the local activities development, such 

as open new business, open jobs, increase the community and local income if they are managed 

and developed optimally. 

Apart from being the capital city of the Republic of Indonesia, Jakarta is also a tourist 

destination for local people, people from outside Jakarta and abroad. Jakarta must be able to 

increase tourism visitors, so that the capital city is not only impressed as a city that is jammed 

and densely populated, but also the existence of enhanced tourism objects. It will bring the good 

image of Jakarta and have other positive impacts. Jakarta has many potential tourism assets to be 

developed which will have a positive impact on regional economic activities. 
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One of the cultural and historical heritages in Jakarta is the Pancasila Sakti Monument in 

Lubang Buaya. Based on the researcher’s observations, the developments of the Pancasila Sakti 

Monument in Lubang Buaya as the tourism object that has been carried out in an integrated 

manner across its sectors and regions and also actively involves the business world and 

community groups. But the implementation is not optimal, it is proof from the lack of visitors in 

certain months and it can be seen that the public does not fully understand about the tourism 

object such as Pancasila Sakti Monument in Lubang Buaya, both for local and also foreign. 

In order to realize about the vision and mission of the Pancasila Sakti Monument in 

Lubang Buaya, every individual and also community has the right to actively participate and give 

their aspirations for the progress and acceleration for this monument. 

Marketing is a series of activities, establishments and processes for creating, 

communicating, delivering, and exchanging offers that have value for consumers, clients, 

partners and society at large. In line with the new definition of The American Marketing Association 

(AMA): "Marketing is the activity, set of institutions, and processes for creating, communicating, delivering, and 

exchanging offerings that have value for customers, clients, partners and society at large". 

According to Lancester & Lester (2011) in M. Liga Suryadana & Vanny Octavia (2015: 1) 

Marketing is one of the main activities that need to be carried out by companies, whether they 

are goods companies or business, in an effort to maintain their business survival. This is due to 

the fact that marketing is one of the company activities, which is directly related to consumers. 

The meaning of marketing depends on whatever the user wants to mean because there are no 

universally agreed about the definitions and over the years it has been the subject of much 

research. 

According to Kotler and Keller (2012: 25), who has long been recognized as the world's 

marketing expert, revealed that the notion of marketing is the process by which companies create 

value for customers and build strong relationships with customers to get the good value from 

customers in return. 

Meanwhile, Hermawan Kertajaya (2002) in M. Liga Suryadana & Vanny Octavia (2015: 2) 

states that marketing is a business discipline strategic that directs to the process of creating, 

offering, and changing value from one initiator to its stakeholders. 

Etymologically (Yoeti, 1996 in M. Liga Suryadana & Vanny Octavia, 2015: 30) said the 

term tourism itself comes from the Sanskrit language which has the same meaning as tour, which 

means going round from one place to another. It is based on the idea that the word "tourism 

(pariwisata)" consists of two syllables, namely "Pari" and "Wisata". Pari, means many, many 

times, circling, complete, while Tourism, means travel, traveling. 

The world tourism organization, UNWTO, defines tourism as the activity of a person's 

travel and stay outside of their residence and environment for not more than one consecutive 

year for travel, business, or other purposes without working in the place they visit. According to 

Hunzieker and Krapf in Soekadijo (2000: 12) in M.Liga Suryadana & Vanny Octavia (2015: 30), 

tourism can be defined as a whole network and symptoms related to the stay of strangers in a 

place, provided that they do not live there for an important job that provides permanent or 

temporary benefits. 

According to Wahab (1992), in the book Tourism Marketing (2017: 2), tourism contains 

three elements, namely: Human, namely element as the actor of tourism activities; place, namely 

the physical element which is actually covered by the activity itself; and time, namely the element 

of the tempo spent on the trip and while staying at the destination. So the definition of tourism 
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is one of the new industries capable of rapidly increasing economic growth in terms of 

employment opportunities, income, living standard and in terms of activating other production 

sectors in tourist-receiving countries. Meanwhile, according to Spillane (1993), in a tourism 

marketing book ( 2017: 2), tourism is a service. 

Based on the Indonesian Dictionary, potential is an ability that has the possibility to be 

developed, strength, ability to power. Tourism contains the potential to be developed into 

tourism. So to find the potential for tourism in an area, one must give guidance to what tourists 

are looking for. Potential is something that must be considered and looked at further, it is 

intended so that all the advantages and potential can be developed and maximized perfectly. Of 

course all of this cannot be separated from the roles of all related parties, either directly or 

indirectly. The potential the area and tourism are two things that are closely related, both of 

which can move forward to develop the regional economy. 

The definition of tourism potential according to Mariotti in Yoeti (1983: 160-162) is 

everything that is in a tourist destination, and is an attraction for people to come or visit the 

place. Sukardi (1998: 67) also expresses the same definition of tourism potential as everything 

that a tourist attraction has and is useful for developing the tourism industry in the area. 

So, the meaning of tourism potential is something that can be developed into an attraction 

for a tourist attraction. In this research, the potential is divided into three types, namely: Natural 

Potential, Cultural Potential and Human Potential. 

What is meant by natural potential is the condition and type of flora and fauna of an area, 

the landscape of an area. For example, beaches, forests, etc. (the physical condition of an area). 

The advantages and uniqueness possessed by nature, if it is developed with attention to the 

condition of the surrounding environment, will undoubtedly attract tourists to visit these objects. 

What is meant by cultural potential is all creations, tastes and human intentions in the form 

of customs, handicrafts, arts, ancestral heritage in the form of buildings, monuments, etc. 

Humans also have the potential that can be used as a tourist attraction, through dance 

performances and cultural arts performances of an area. 

Objects and tourism objects are formations or related activities and facilities, which can 

attract tourists or visitors to get to certain areas or places (Happy Marpaung, 2002: 78). Tourism 

object is anything that becomes a tourism objective, tourism object is very closely related to 

tourism, in an area which is a tourism object must have uniqueness, which becomes the main 

objective of visiting these areas. The uniqueness of the culture are local culture, flora and fauna, 

technological progress, spiritual elements, and others. 

An object that has an interesting nature is definitely exploited and explored in such a way, 

so that it can provide maximum income and profit. One thing that must be remembered is that a 

cultural object cannot provide income and profit, without maximizing it. It is necessary to plan 

and effort systematically in developing a tourism object, so that we have a variety of tours for 

tourists to visit. 

So, according to the author, what is meant by tourism potential is something that can be 

developed from a tourism object. Development is defined as an attempt to point to a better, 

wider or increased direction. Meanwhile, tourism development can be interpreted as an effort to 

provide or improve the facilities and services needed by the community. 
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Figure 1. Analysis framework 

 

METHODS 

This research is a type of qualitative descriptive research, namely a study that does not 

carry out calculations and the research procedure that produces descriptive data in the form of 

written or spoken words from people and observable behavior (Sugiyono, 2010: 67). 

This study used a descriptive qualitative research method, where the researcher describes 

and explains the situations and conditions that occur after the researcher conducts observations 

and interviews related to the potential development of the Tourism Object in Pancasila Sakti 

Monument in Lubang Buaya for the information related to the research. In this study, the 

researcher is the key instrument. 

The research method used by the author is describing the situation that is systematically 

researched and carried out after obtaining data from observations, interviews, literature studies 

which are then presented descriptively. The data analysis method used is descriptive analysis 

method. 

 

RESULTS AND DISCUSSION 

The Potential Development of Tourism Objective in Pancasila Sakti Monument in 

Lubang Buaya. 

Everything that is interesting and worth visiting and seeing the potential that exists in these 

objects, the meaning of potential according to the Indonesian Dictionary is the ability, power, 

strength, ability that has the possibility to be developed. The development potential is divided 

into 3 (three), namely: (1) Potential and Attractiveness in Pancasila Sakti Monument in Lubang 
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Buaya ; (2) Potential Development in Pancasila Sakti Monument in Lubang Buaya based on 4A 

Analysis; and (3) Potential Development based on Revitalization in Pancasila Sakti Monument in 

Lubang Buaya 

Efforts or Solutions For Developing the Tourism Object of Pancasila Sakti Monument in 

Lubang Buaya  

Various efforts have been made by related parties regarding the development of the 

Monument Tourism Object. According to the results of interviews with informants, the efforts 

that have been made are revitalizing the gate, the river near the location of the monument, the 

parking area and culinary center. 

In building and developing a tourism object, it must be designed according to its potential 

attraction. A tourism development can be said to be successful if the government together with 

all components take the role active in developing the Indonesian tourism sector, especially in the 

tourism object of the Pancasila Sakti Monument area. 

Constraints in the Development of the Tourism Object of the Pancasila Sakti Monument 

If you look closely, besides the potential that exists in tourist objects, there are also a 

number of things that become obstacles that need to be fixed and removed in order to achieve 

the potential development of the Pancasila Sakti Monument in Jakarta. From the results of 

interviews and observations of the author, the obstacles faced by the Pancasila Sakti Monument 

for development are: (1) Nearly death of the Spirit of Area (Like a body that is about to be 

abandoned by its soul). The area which is located on the out of Jakarta, makes people reluctant 

to travel; (2) The existence of the Pancasila Sakti Monument has not been optimal as an 

economic center because of the lack of public awareness in supporting these tourism 

conservation activities; and (3) Creepy impression makes tourists reluctant to visit. 

 

CONCLUSION 

The Pancasila Sakti Monument in Lubang Buaya is as a historical tourism object that is 

unique and beautiful. Many potentials play a role in supporting the development of tourism 

objects in the Monument Area, such as historical buildings, locations, accessibility and various 

other tourist corners that are offered in the Pancasila Sakti Monument Area. 

The drawback of these tourism objects is that there has been no renewal in some tourist 

sites that have been made more attractive and there is a lack of public awareness of these tours 

which are actually full of knowledge. Apart from that, the prospects or potentials of these 

tourism objects provide positive benefits to the community around the Pancasila Sakti 

Monument. 

From the results of this research, it makes us aware about the importance of preserving 

cultural assets, so that they can be developed. Based on the research results, it is very necessary 

to collaborate between the community, government and tourism object managers to develop this 

tourism object in the future, especially the development of various sectors in Pancasila Sakti 

Monument Area.  
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